TRANSNATIONAL WORKSHOP

7

: ﬁ
; 9 | \

ANaA adtd 1NLo 'eal @



Co-funded by
R the European Union

DO Impact

Final Event & 8th Transnational Workshop

Forward Planning with Data:
Opportunities and Synergies



£

7\\ \ Co-funded by _
D\ / I m paCt the European Union

-— /

Welcome Words & Opening Remarks

-
e
e
W i

Gianluca Pastorelli Aneta Quraishy Silvana Sanfeliu Giaimo
Executive President, Senior Expert, Responsible for EU Projects,
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QeSS

network

Connecting Ecosystems.
Driving Social Innovation.
Strengthening the Social Economy Worldwide.

FOUNDED IN 1997

A LEADING SOCIAL ECONOMY NETWORK

SUPPORTING SOCIAL ECONOMY AND SOCIAL INNOVATION GLOBALLY



S OCIA

Two projects, a shared goal.
A competitive and thriving social economy.



Who we are

Diesis Network is one of the leading

global networks dedicated to:

e Social Economy
e Social Entrepreneurship

e Social Innovation

Ecosystem of federations,
cooperatives, social
enterprises and support
organisations
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Our three pillars

Prosperity

BUILDING
FAIRER, GREENER AND
MORE RESILIENT ECONOMY

e Promoting sustainable
and inclusive growth

* Creating quality jobs
and decent work

e Strengthening local
and territorial economies

*  Building resilience
for future generations

Innovation

Inclusion

DRIVING SOCIAL
INNOVATION AND
DIGITAL TRANSFORMATION
AND NEW GOVERNANCE MODEL

ENSURING PARTICIPATION,
EQUAL OPPORTUNITIES
AND SOCIAL COHESION

» Fostering social innovation
and entrepreneurial solutions

e Accelerating digital
transformation

e Advancing new governance
and democratic participation

e Generating knowledge
and scaling impact

Promoting inclusion
and equal opportunities

Strengthening social protection
and the care economy

Empowering communities
and civil society

Building cohesive
and resilient societies

l PEOPLE, PLANET AND PURPOSE AT HEART OF EUROPE'S FUTURE

SIEISES

network



D@ Impact

Agenda — Day 2

Co-funded by
the European Union

8 July 2026 - Ateliers des Tanneurs Transnational Workshop & Closing Event

09:30 — 10:00

Registration and Welcome Coffee

10:00 — 10:15

Welcome Words — Diesis Network and DO Impact
10:15-11:00

Session | — DO Impact in Practice: Knowledge
Transfer & Peer Learning

11:00 — 11:45

Session Il — Fireside Chat: From Projects to Policy
11:45 -12:00

Coffee Break

12:00 — 13:30
Speed Networking

—

13:30 — 14:30
Networking Lunch Break

14:30 — 16:00
Session lll — Designing a Digital and Data Action Plan
Workshop

16:00 — 16:30
Coffee Break

16:30 — 17:30
Session IV — DO Impact Reflection Workshop

17:30 — 18:00
Wrap Up and Future Opportunities

18:00 — 19:00

Networking Apéro and Celebration .



D@ Impact
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Our strategy:

DO Impact Trainings

Capacity Building training for Social Economy Enabling
Organisations

DO Impact Trainings

Digital and Data-driven Programs for Social Economy SMEs

D@ Impact STRATEGY

INVOLVEMENT OF SOCIAL
ECONOMY ENABLING
ORGANISATIONS INTO

LOCAL WORKSHOPS FOR

SOCIAL ECONOMY SMES
(Transfer of acquired

competences)

8 TRANSNATIONAL
WORKSHOPS
(1 for each
identified topic)

TARGET:
SOCIAL ECONOMY
ENABLING
ORGANISATIONS

41 LOCAL WORKSHOPS

COVERING THE IDENTIFIED
TOPICS, ADOPTING A
LEARNING BY DOING

APPROACH

TARGET:
SOCIAL ECONOMY
SMES

Co-funded by
the European Union
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Continuing our
Learning Journey

Past event:
Boosting
Digitalisation and
Data strategies in
the social
economy

In-person, Torino, Italy

7-8 April, 2025

@ ALL DETAILS

Past Event:
Advancing Digital
Transformation in
the Social
Economy through
Data Use &
Applied Al

In-person, Barcelona,

Spain

arch, 2026

@ ALL DETAILS

Past event:
Creating Social
Impact Through
the Use of Open
Data

Online, Catalunya, Spain

28 May, 2025

@® ALL DETAILS

Past Event: Using
Datato Tella
Digital Impact
Story

Online, Lithuania

29 April 2026

@ ALL DETAILS

Past event: Data
Ethics and
Accessibility -
ensuring a human-
centered
approach

In-person, Riga, Latvia

6-7 November, 2025

@ ALL DETAILS

Past Event:
Managing
Relations to
Achieve Impactin
the Social
Economy

In-person, Gothenburg,

Sweden

18-19 May, 2026

@ ALL DETAILS

Past event:
Boosting Social
Impact
Measurement
Capacity through
digitalisation &
data use

Online, Italy
29 January 2026

@ ALL DETAILS

Forward Planning
with Data:
Opportunities and
Synergies (Final
Event)

In-person, Brussels,

Belgium

7-8 July, 2026

@ ALL DETAILS

Co-funded by

- the European Union



Co-funded by
the European Union

D@ Impact

Session 1:
“DO Impact in Practice - Knowledge Transfer & Peer Learning”

Facilitated by: Speakers:
/ =18 )-‘
- A
Aneta Quraishy Isabel Botey Gaude Julia Hoffman Gustavs Martins Upmanis Kristina Navuruckyte Konstantinos Laia Vidal
Senior Expert, EU Project Manager, Strategic Consultant, Founder, Director, Oikonomopoulos Project Officer,
Diesis Network Cluster Digital de Catalunya RUDI | Risorse Umane Visas lespéjas Debesu Kiemas PESKO FEDAIA

Dirette e Indirette

e 4—



. DO IMPACT

RISORSE UMANE

DIRETTE E INDIRETTE .

DO Impact enabled KonCeRTtostrengthen itsdigitalandimpact-
oriented capacities. The pathway supported the community in:

4 Understanding data as a governance resource
mproving digital maturity and internal processes

Exploring Al-supported analysis

Connecting local experimentation with a European social
economy ecosystem

- Positioning KONCeRT as an innovative Renewable Energy
e Community at European level

DO Impact as an enabling pathway

€2
&

KonCeRT

Renewable Energy Community
Trentino - Italy



! KONCERT - BY THE NUMBERS

Growth, results and recognition

-
468 1,700 kW 4717t >90%
members - from 19 in 2023 CO,avoided (est.)
BN cOMUNITA 1°classificato- Premio nazionale Legambiente 2026

g;ﬂ annovasm e Comunitd Energetiche Rinnovabili e Solidali - Roma, aprile 2026 —Italy's best Renewable & Solidarity
Gl PR Energy Community

2023 2024 2025 2026
Founded - 19 members RECAH - first configuration C4C - DO Impact starts Legambiente prize - 468 members

RUDIsupports KonCeRT'sSocial Impact Assessment during 2023-2026 and start with the DO Impactpathway 2025-2026
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- RUDI - SOCIAL IMPACT ASSESSMENT

RISORSE UMANI—& - From data collection to Social Impact Assessment

DIRETTE E INDIRETTE -

RUDI supported KonCeRTin translating this learning process into a
practical Social Impact Assessment infrastructure. Through a
Notion-based tool, the work focuses on:

THE SIA LOGIC

Ac ti vitie s
Project and activity mapping \
Out puts
#™, Structured data-entry
\
- Collection of evidence for project restitution BT e
Connection between activities, outputs, outcomes and \

. impact

Support for accountabillity, reporting and strategic learning “

_— Notion-based SIA tool




] OUTLOOK

From a local case to a European model

RISORSE UMANE
DIRETTE E INDIRETTE

. THE ECOSYSTEM
The KonCeRTexperience shows how a Renewable

Energy Community can evolve from technical energy -~ DO Impact
management to impact-oriented governance. Europeanpositioning & impact culture

RUDI
SociallmpactAssessment approach

Alpin vision
Technical digital layer

DO Impact strengthened K&6nCeRT's European positioning,
digital confidence and impact culture. Together with RUDI's
Social Impact Assessment approach and Alpinvision's
technical digital layer, the case can become a replicable

model for other community energy initiatives. — areplicable model for other Renewable Energy
Communities

From energy data to impact evidence. From local experimentation to

European positioning.




VISAS IESPEJAS

English: “All Opportunities”

8

Gustavs Upmanis

Founder & CEO

years running

WHAT WE DO

Youth events & campaigns

School visits — presenting opportunities directly to students
Online trainings & mentoring

Job speed-datings connecting youth with employers

In-house IT development

VISAS IESPEJAS - ALL OPPORTUNITIES

10 Iga

team members Latvia

DIGITAL & DATA MATURITY

In-house IT team building our own platforms rather
than outsourcing.

Data-driven by design: All platforms have massive
amounts of user data, and it is the only way to gather
information about what users are really wanting!



ON THE GROUND

Digital Works for Youth

digitalworksforyouth.eu

Mentoring Training Bootcamps Speed-datings

MATCHING SKILLS TO THE MARKET

Labour demand: tracked via our own recruitment platform

Youth : collected directly th h participant
outh demand: collected directly through participant surveys darbe. v

Both signals feed back into what we teach — so training stays aligned with what employers are actually hiring for.
VISAS IESPEJAS - ALL OPPORTUNITIES



FUTURE AMBITION

Taking the employment model cross-border

Already tested in five countries — the goal is to keep expanding the model to new ones.

Latvia Romania Cyprus Bulgaria Croatia

OUR DIFFERENTIATOR

IT is what sets us apart. While most youth organisations run programmes, we build the software behind them — from the
digitalworksforyouth.eu platform to darbe.lv. Now we are building project writing tool!
Our next step is to package that IT capacity into products other organisations and countries can use to help young people find

careers.

VISAS IESPEJAS - ALL OPPORTUNITIES
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WELCOME
TO THE

YARD
OF
CLOUDS

www.debesukiemas.|t

Debesy
kiemas

"The best way to find yourself is to lose yourself in the service of others."
— Mahatma Gandhi



ABOUT US

Non profit organization from the north part of Lithuania;
Working for 6 years with the best team (10 members);

Providing free of charge social service for children after school, families,
people with disabilities and seniors 65+ every day;

Built on values such as respect, emotional wellbeing and psychological
health.
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www.debesukiemas.lt

FUTURE



www.debesukiemas.lt




PANHELLENIC UNION OF SOCIAL
ECONOMY PARTNERSHIPS (PESKO) -
BUILDING THE SOCIAL ECONOMY
ECOSYSTEM IN GREECE

« National network of civil society
organisations established in 2012

. Active in all regions of Greece
Mission: strengthen social economy, social

entrepreneurship and social innovation
Current digital maturity: medium level

| PanHellenic Union of Social Economy Partnerships ®

Transitioning toward data-driven decision
* making
DO Impact strengthened capacities in data

. strategies, CRM, Al and impact
measurement

DO Impact




"*Mentors for Social Economy™

T
GROUND grg?K%men ed periodically by
“MENTORS FO R It is usually implemented with
SOC |A|_ the support of municipalities

and local public authorities

EC ON OMY”




THROUGH DO
IMPACT

"MENTORS FOR
SOCIAL ECONOMY”
AAS ADDED DATA-
NFORMED SUPPORT
TO CAPACITY
BUILDING / TRAINING
ACTIVITIES

Structured data collection
and monitoring practices

Exploring CRM
approaches for
stakeholder management

More systematic impact
measurement

Improved evidence for
advocacy and policy
recommendations




FUTURE
AMBITION:
BUILDING A
GREEK

SOCIAL
ECONOMY

SUPPORT
ECOSYSTEM

Connect CSOs, social enterprises, public
authorities, researchers and investors

Shared data and knowledge repositories

Al-assisted support services

Impact measurement frameworks

Digital tools for mentoring and capacity

building

Conftribution to a European social
economy data ecosystem



Session |: Do Impact in Practice - Knowledge Transfer & Peer
Learning

Feda"'"|o FEDAIA is an umbrellaorganisation thatrepresents100social entities
e iiod in Catalonia that are committed to defending and guaranteeing the
Tt iy rights of the most vulnerable children and adolescents.

Data Impact

Digitalisation X 7" Innovation

Do Impact helped us connect the dots




Beyond digital tools: building a data culture

What we already had Al GEDISI platform

Digital tools
What DO Impact strengthened

Data culture
Data governance

Knowledge sharing Data ethics

Evidence-based decisions

Impact measurement



Federacio d'entitats
d'atencio a la infancia
i 'adolescéncia

Our next step

Strengthen impact measurement

Promote responsible Al

N

K/

@/

Share knowledge across the sector

-
‘r&\ Support data-informed decision making
\»Q‘-.A‘V‘A“PA \ Technology enables change.

People and culture make it happen.

v




Co-funded by
the European Union

D@ Impact

Session 1.

“DO Impact in Practice - Knowledge Transfer & Peer Learning”™
Roundtable Discussion

Facilitated by: Speakers:

/ /—\ / -
= |R/V
X

Aneta Quraishy Isabel Botey Gaude Julia Hoffman Gustavs Martins Upmanis Kristina Navuruckyte Konstantinos Laia Vidal
Senior Expert, EU Project Manager, Strategic Consultant, Founder, Director, Oikonomopoulos Project Officer,
Diesis Network Cluster Digital de Catalunya RUDI | Risorse Umane Visas lespéjas Debesu Kiemas PESKO FEDAIA

Dirette e Indirette

e —



Co-funded by
the European Union

D@Impact

Session 2: Fireside Chat
“From Projects to Policy: Lessons for the Digital Future of
the Social Economy”

Facilitated by: Speakers:

Silvana Sanfeliu Giaimo, Amaya Delgado, Liliana Carrillo Manon Bouisset Noéra Gyorke. Pedro Eikelenboom,
Responsible for EU Projects, Bluedots DIGISET ENACT DIGIT-ABLE DIGI-SEIl
Fondazione Piemonte Innova

e I



DO ) Impact

BLUEDOTS

- bluedots

Co-funded by
the European Union

Who it supports

Social economy SMEs and enabling organisations seeking greater digital
maturity and data-driven practices, connecting them with digital
technology providers. ¢

What it delivers

e Training on Al and data literacy

e Digital maturity and impact assessment tools

e Matchmaking between social economy organisations and digital
solution providers

What it enables

Stronger collaboration between the social economy and digital SMEs,
improved digital capabilities, peer learning, and wider adoption of digital
solutions across the sector.



DO ) Impact

DIGISET

DIG
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Co-funded by
the European Union

Who it supports

Social economy SMEs and enabling organisations seeking greater digital
maturity and data-driven practices, connecting them with digital
technology providers

What it delivers

e Training on Al and data literacy

e Digital maturity and impact assessment tools

e Matchmaking between social economy organisations and digital
solution providers

What it enables

Stronger collaboration between the social economy and digital SMEs,
improved digital capabilities, peer learning, and wider adoption of digital
solutions across the sector



DO | Impact
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ENACT
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Pndct

Co-funded by
the European Union

Who it supports

Agri-food social economy actors, cooperatives, social enterprises, SMEs,
farmers, community initiatives, plus enabling organisations, public
authorities, research institutions, and digital innovation actors.

EEEEE

What it delivers

Capacity-building & training (incl. Training of Trainers)
Coaching and mentoring

Transnational collaboration

Digital needs mapping & policy recommendations

What it enables

Digital and sustainable transformation of the agri-food social economy,
stronger digital skills, better access to digital solutions, cross-sector
collaboration, and a more resilient, inclusive food system.



DQ Impact

DIGIT-ABLE

)Z DIGIT-ABLE

Co-funded by
the European Union

Who it supports

Social enterprises, Work Integration Social Enterprises (WISESs), and
service providers, especially those serving people with disabilities, plus
enabling organisations supporting their digital ¢ ansition.

What it delivers

e Digital needs assessments
e Digital Innovation and Acceleration Hubs

e Tailored digital transition pathways (training & capacity building)
e Financial support for transnational collaboration

What it enables

Comprehensive digital transformation of disability service providers,

better digital capabilities, service quality, and collaboration across the
social economy.



Co-funded by
the European Union

Df)/ Impact

DIGI-SEII

Who it supports

Social enterprises with growth potential and Social Economy Support
Organisations (SESOs) across 8 European countries, including Ukraine.

¢
What it delivers

e Structured capacity-building programme & training
e Al-powered skills assessment

e One-to-one coaching

e Financial support

e Transnational knowledge exchange

What it enables

Social enterprises are embedding digital technologies into their growth
strategies, and strengthening their long-term SESO capacity to guide
digital transformation beyond the project.



Co-funded by
the European Union

D@Impact

Session 2: Fireside Chat
“From Projects to Policy: Lessons for the Digital Future of
the Social Economy”

Facilitated by: Speakers:

Silvana Sanfeliu Giaimo, Amaya Delgado, Liliana Carrillo Manon Bouisset Noéra Gyorke. Pedro Eikelenboom,
Responsible for EU Projects, Bluedots DIGISET ENACT DIGIT-ABLE DIGI-SEIl
Fondazione Piemonte Innova

e I



D@ Impact

Coffee Break




Co-funded by
the European Union

D@ Impact

Facilitated by:

Speed Networking

Diana Ghinea Aneta Quraishy
Head of Strategic Development,  Senior Expert,
Coompanion Gothenburg Diesis NetworR

D




D@ Impact

S Co-funded by
3 the European Union

Speed Networking

Pitches: ISIFARMER, Data Cooperatives in action, Voices of
Impact (voi), Keystone

Marcos Enriquezs, Alberto Nuzzo

Viviana Pasolli, Alice Sartori, Stefan Chichevaliev,
Chief Executive, Junior Impact Advisor, Impact Ecosystem Coordinator, Impact Expert, SENIC Consulting,
ISIFARMER TRIADI Impact Hub Trento leonardo Founder & ED

B I



The Fall &Rise
of The Market!

By: Marcos Enriguez. Chiet Executive Farmer
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MARCOS, YOU ALWAYS
TELL INVESTORS THAT THIS
TECHNOLOGY IS FOR ANYONE.
CAN YOU TEACH ME?

— Tatiana, Former Cleaner
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Tech Stack: Al +loT
= + Automated Hydroponics
+ |SI-CONNECT Platform

tput: True Km0
' gﬂp‘érfnnds (Microgreens
& Mushrooms) .
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HITACKED SPACE:

oo mameere T US| PLANET SAVER:

INTO HIGH-TECH LABS. [ e 28 ©O% PESTICIDES | 95%
S £S5 WATER USAGE.




L) The |SIFARMER &2

Platform:

Hevenue scales globally ¢

2 via plug-and-play SaaS ¢

—~/ . and hardware N\

: o N Iicensing._. ~ 0%
Hyﬁ_ei;ihgc;rlqui?;st. = ) The Urban Farmer: / —

[ i alite. = Gains a dignified, e
dﬁﬁ*ueurteeds.m == _ J high-yield, bulletproof -
, - business.

=
y | |

| Top-tler restaurants
& hotels pay remlu n
rates for Km0 quality.




The Ultimate Strategrc Moat: The NGO Alliance |

rﬂj‘

70P CHEFS G
BUYING OUT &=
HARVESTS!

REVENUE C
STACKING UP!C

Our competitors
are non-profits looking
looking for jobs.

So we partnered with them!
They supply the heroes,
we supply the tech. Together,
we conquer the market!




Building a triple-impact
legacy makes us 3x happier.
Leave here happier today.
Let’s build it together!

YOUR MISSION:

ASSEMBLE THE &

I i
FORCE (UFF)!

Marcos Enriquez
Chief Executive Farmer
me@isifarmer.com | +34 637 758 352
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Data cooperatives:

Anewparadigmfordata management in the age of
the platformeconomy

A cura di
Federico Bartolomucci e Alberto Nuzzo



C.

Why data cooperativesexists? .. Triadi

In the platform economy, the value of data concentrates in the hands of a few and they are metaphorically
described as “the new oil” to justify the extraction and monetization of personal data.

Data coops give control and value back to the people who generate the data, presenting them as the
product of collective labour and highlighting their relational and temporal dimension.

Which are the main drivers tocreatea data cooperative?

1 = Social Impact & altruism 2 = Redistributed economic value

Turn raw data into a shared digital good, enabling impact Individual data is worthless; pooled and cleaned,
measurement. becomes a high-value asset that rewards its creators.

3 = Behavioural change 4 = Ethical risk and compliance management

Shared, transparent data turns passive users into Shared, transparent data turns passive users into
informed actors. informed actors.




What is a data cooperative and what are its prinicples?

Cipnont
(. Triadi

an organization owned by its members and governed democratically, in which individuals

voluntarily pool their data for mutual benefit while retaining control over it.
(Mendonca et al., 2025)

Democratic
control

Decisions on data use
are collective (one
member, one vote)

replacing the common

centralised control of
platforms.

_/

-
o

Economic
participation

The value generated by
data is redistributed
among the members

who produced it,
instead of flowing

entirely to the platform.

\.

\_

Data
sovereignty

Members keep the
inalienable right to
control, manage and
protect their own data;
the cooperative
manages it but never

owns it.

J

L —

Data

stewardship
The cooperative acts as
a «trusted custodian»,
safeguarding members'
interests and enabling
collaborative use, with

the duty to act in their
best interest,

transparently and
loyal ly.

\- Y

g A
"

Data altruism

Data can be shared
voluntarily and free of
charge for the general

interest (such as
health, climate,
mobility, scientific
research) beyond mere
privacy or economic

return.

- /




Cipott

The Data Coop Business Model (. Triadi

Five interconnected layers: each oneshapes andis shaped by the others, ina circular, reflexivesystem.

4 )
Democratic data Thedecision-makingbackbone:institutional/regulatory environment, leadership,andthe
democratic governance structure that guarantees thé'one member, one vote"principle and the
governance cooperative's fiduciary duty.
\
4 ™

Consent

architecture and
sovereignty

The system through which members exercise sovereignty over their data plus the mapping and

classification of data assets and their sensitivity. .
9 ) Circular system

~ N
Cooperative

technical
infrastructure

The platform that lets data flow securely and sovereignly: data-governance platform, storage,

encryption, interoperability, federated learning, plus security, privacy and safeguards.
-> shapes consent

-> requires infrastructure

4 )
_ -> enables value
Cooperative value Howvalueiscreatedanddistributed:valueproposition,economicmodel,collectiveintelligence and

chain innovation, members/beneficiaries, data consumers/market, and non-target stakeholders. -> strenghtenstrust

. J/
4 N

Community and The social engine: strategies for building and maintaining trust, member engagement,
trust community building, and impact measurement (output, outcome, impact).

. J/
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From theory to practice: three different configurations CiTriadi

( MIDATA / JoinData Pescadata \

: : : : , Configuration: community-
Configuration: Third-Party - Configuration: Federated : g : Y
. . , driven / Open Data, built
Non-profit health-data - Data stay in the farmers' local . . :
| ) . bottom-up with artisanal fishers.
cooperative; consentis granular systems; the platform :
: Data sovereignty protects not
and revocable transaction by orchestrates access st br out tradit :
: . . ust privacy but traditiona
' transaction. authorisations via APls. J lp , lyk led
: ecological knowledge.
Centralised, encrypted - Governance balances the . g : g
. : . Multifunctional tool: catch
infrastructure with an interests of members of very 1
) . . . . . logbook, marketplace,
| iIndependent ethics committee. different size and bargaining : : :
. community-solutions repository.
The platform itself becomes the power. :
. The cooperative becomes an
value asset; licence revenues . Value comes from the network : .
: . : Instrument of political
| are reinvested, no individual effect; the coop negotiates . :
. ; representation for otherwise
mo n etisation. better terms with tech vendors L .
. Invisible communities.
/ and ends data lock-in. /

-



C.

Closing remarks (. Triadi

) No single model “wins” across the board: the right choice depends on the institutional maturity of the context,
not on the sector alone. What separates success from failure is coherence: when one layer is under-
dimensioned it triggers a chain effect.

) No cooperative survives on mutuality or the data market alone; the longest-lived ones combine at least three
complementary revenue streams. The Digital Omnibus, by turning structural separation into functional
separation, would structurally enable the diversification that today is built through organisational workarounds.

) A data coop makes sense not only where there is a data market to redistribute, but above all where there is
a community to represent that has no voice in today's data-driven decisions. This turns the platform into
political-voice infrastructure and marks the shift from a user-centric to a humanity-centric approach, placing the
person, with their dignity, relationships and community belonging, at the centre.



Want the full report?

Scan the QR code to leave your details and receive the English translation of the complete report.
We'll get in touch as soon as the translation is available.

Lecooperative
didati:

un nuovo paradigma di gestione dei dati

nell’era dell'economia delle piattaforme.
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HUB

Male 18-30

At the beginning of our startup, we had

theopportunitytouse greatmeeting
rooms and collaborate together.

Female 18-30
The conditions are so appealing that
people erjoy coming to thisbuilding,

9 Staying, and working here. This

encourages networking and
proactivity.

Male 31-60
I built a house thanks to the products,

mychildrengotoschool,and | can
feed my family.

-
Female 31-60
More people are coming into the
community because we now have
electricity, which has positively
impacted all businesses.

.




WHY

voices of impact

Impact data helps you prove your impact.io funders
and improve it for the people you serve.

@

Data you can trust
Every findinglinksback to the original

voice. No black box. No self-reported
claims.

Qo deeper
Stakeholders respond by voice, video, or

text. voi asks intelligent follow-up
questions at scale.

<

95% cheaper
Afullimpact studly starting at€299 — vs.

€ 15,000+ for traditional approaches.
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HOW

AL Research Design

Generate yourinterview

guideline in seconds

&

Toan Empownrmant and Skills Eoucaton Program Creatn

vl

Project name: Succeed in Gemany:. Emplaymaent Inbegration Program
‘Crganksation name: EduFun

Product or Service: GrowConfident counse

Stakeholdors: Toana)ars DATIZIDANING i the SOUCAONE! CuriCulum
Description: An educational initiative deskgned to provide teenagers with
essential sidlls and increased seif-confidence. The project aims to
dvaluati the effectivendss of its curriculu in fosbenng personal growth
and practical compatencies.

Impact geals: To measure the increase in student contigence levels,

trach the acquisition of new skills, and determing the overall pedagogical
alfectiveniess of the program.

Warsion 1

1 .

Share Py Analysis  Roport

Oipen prveisen i Regentrate sunvey

Section |

What Is your gender

Fomale Male Mon-Binary Prafer nod 1o say

Section 2

On a scale of 0=10, how likely are you to recommend EduFun's GrowConfiden
course to someone in a similar situation?

+ D1 Beilioew Up

Section 3

Have you experienced any iImprovaments in your life becauss of EduFun's
GrowConfident course?®

o5 Ho

Intervieuws
Share andreceivevoice and

video responses

at Scale

Thani you that you take the time. Lets's
start the interndes

What is s

voices of impact

ALl-Powered Impac

Analyseyourdatain new ways

&

]

Teons Empowsemant wnd Sklls Education Program Croatn an Ry

Taen d Skille. ion Pragram

B parveiaants G R e

Summary

Highlight voices

Fummany

Owarview

« Trp Ddufun Grows;  Metimpact Score
parteipants rrpertin
hegagh reslaree Ir.
the majgrty had pos
riten ipgarang peer

Posities Impact

&7

e By
Pleage describe what has improved, how it impreved, and why you think EduFun's

GrowCenfident course contributed to this improvement. Fleass provide specific examples
if passitle.

Intarparsonal Commuricstion snd Bsundaries

Cosl Acrieverment s Resience

Erow more quates

T

An



HOW

Turn stakeholder voices into impact intelligence.

Talk to Your

Askspecific questions

Data

€ Toon Empowerment and Skills Education Program Croate Share Aeview  Annlysis  Aeport

Teen Empowerment and Skills Education Program

& @Tpwtkipams G 95% completion

Expilone

Explore

 Show me 3 impast tepics worth investigating because they open opportunities to improve my
program.

Based on the survey data, hers are 3 impact topies worth investigating that open opparunities i Improve your
program:

1. Tailoring Activities to Age Groups:

= Ingight: Sevoral fasponcents. DaMcularty QIOO! teons, 1911 S0ME ACtHItIoS wore "Childsh™ of "designed 1o younger
hidis." For example, respo mentioned “The puppet euercise and the coloring sheets™ and “role-playing
exrciees felt lie they were detigned for younger kide * This suggests a mismatch in engagement strategies for
diffanent age grouss.

= DPROFUBITY: [P ligaling this topie: coull basd 19 Mvising Curmiculuim COntent and aothity Imats 10 De mone
age-appropriate and rievant for clder teenagers. This could Emvolve INCOFDOMALING Moee “diouSSon-Dased
activitios or roal ¢ 95" 05 SUGRESted by a participans, Addiessing this could significantly improve
engagement and percenved value for a crucial segmant of your audience, potentially reducing negative

Impact Report
Builder

Share your impact with the world

&

Toon Empownrmant and Skills Education Program Croate Sharg. Revipw  Anplysis  Report
untithed Beport & oF s writer + Page &, POF
Resiyiia Duta

15

, G Plasia dicriba the
T ——

GF. Think abveut & v siree
#arsng the GrowConfigent.

0 How ha your view of
! pous swe sbitties shanged,

“The foal diting modile
Shang o | Ik boE.

B gt
chicheh fer my g0 g,

Impact Report

voices of impact
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NEXT

1 Q22026 ) 10+ pilot users

Wl . Roots &
- 7 of Impact .+ STEMIE

i Stitch by
V- /4
Pomonalmpact

Stitch
Hochschule fur Politik Minchen
I an der Technischen Universitat Miinchen

FRANKFURT+ M

CSeptember 2026 > Official launch!

App will be available for sign ups online

Contact us at:
alice@leonardo-impact.com

IMPACT

HUB




From impact to capital.

SENIC xDiesis Network . keystone.senic.world



KEYSTONE

Capital advisory for measurable impact.

The money is harder to reach —and there's less of it.
Proving your impact just went from optional to mandatory.

Impact you can't prove
IS Impact you

SENIC xDiesis Network



KEYSTONE

Capital advisory for measurable impact.
SO HERE'S WHAT WE BUILT

Keystone gets you impact-& investment-ready.

We take the good you already do, package it so investors, partners and regulators instantly get it —and make your organisation
genuinely more investable.

We read your work We find the gaps We close them with you
Yourdocuments,dataandprocedures —the Exactly whereyou'reweakon strategy, impact, A ReadinessSprintthatliftsyou—together, not
whole picture. funding, delivery. a report.

A pan European network, 30+ countries Peer-reviewed by RAISE Alliance SENIC xDiesis co-brand



KEYSTONE e spn

Capital advisory for measurable impact.

AT THE END, YOU CAN ANSWER THE FIVE QUESTIONS EVERY FUNDER ASKS

o1 DO you know where you're going?
o, Can you show what you've actually changed?
.. Areyou nvestable?

.. Canyouscale?

es Can anyone trust you to deliver?

Strategy - Impact - Funding - Delivery —held together by Governance.



KEYSTON

Capital-adviseryfor-measurabletmpact.

WHAT YOU WALK AWAY WITH — AND IT ISN'T A REPORT

Not a PDF in a drawer —an organisation investors say yes to.

FIVE WAYS WE WORK WITH YOU — PICK YOUR DOOR

01 02
Diagnostic Sprint
Where youstandtoday. Weclosethe gaps with you.

Honest, fast.

Corporate Bridge

We connect you to
investors.

04
Public Authority

We assess the system
behind it.

05
Intelligence

Weeklyfunding&regulation
radar.



KEYSTONE e spmn

Capital advisory for measurable impact.

Take the Snapshot.

See where your organisation stands today —then join the founding cohort. First call
Q4 2026, Year-1 pricing locked for two more years.

SCAN TO SEE WHERE YOU STAND

Come find me today.

A SENIC xDiesis Network co-brand



D@ Impact

NetworRing Lunch BreaRr

13.30 - 14.30
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Co-funded by
the European Union

D@ Impact

Session 3:
“Designing a Digital and Data Action Plan”™

Facilitated by:

Aneta Quraishy Federico Bartolomucci
Senior Expert, Junior Assistant Professor,

Diesis Network Politecnico di Milano -




S Co-funded by
L the European Union

DO /Impact

Session 3:
Digital and Data Action Plan (DDAP)

The DDAP for the social economy represents a framework and strategic shift
towards a more equitable and democratic digital landscape in Europe.

 Policy & Advocacy: Strategic Recognition and Ethical Governance
e Capacity and Human Capital: Upskilling and Mentoring

e Infrastructure & Resource Mobilisation: Sustainable Scaling and
Finance

e Ecosystem Synergies: Interoperability, Scalability, Redistribution

e D



N Co-funded by

/) ENCE the European Union

DO

e

==

Impact

Session 3:
Digital and Data Action Plan (DDAP)

4 Lines of Action (Es: Policy & Advocacy:. Strategic Recognition and Ethical
Governance)

4-5 Objectives (es. Leveraging the EU Digital Rulebook for Competitive
Advantage)

4-5 Actions (es: Leverage the Digital Omnibus Reqgulation)

We ask you to support us in reviewing and completing the DDAP by providing
your feedback and thoughts about it.

e e



: Co-funded by
L the European Union

DO /Impact

Session 3:
Digital and Data Action Plan (DDAP)

Tables 1 and 2 Policy and Advocacy (2 tables) Marta and Silvana
Tables 3 and 4 Capacity and Human Capital (2 tables) Francesca,
Alessia and Aurelija

Tables 5 and 6 Infrastructure and Resource Mobilisation (2 tables)
Joachim, Luca

Tables 7, 8, 9 Ecosystem Synergies (3 tables) Annija, Agne and Jacobo

ENACT table 10 on all lines (Mannon)

e D



D@ Impact

Session 3:
How we do it

| |
o 0/0

@
|
s

Group 2: Objective and
Actions 3, 4 and 5

Il
IS
Group 1: Objectives and Actions

1 and 2
— 4__




Co-funded by
R the European Union

DO ) Impact

Session 3:
Digital Data Action Plan

Scan the QR code to access
the Digital Data Action Plan




Co-funded by
the European Union

DO ) Impact

Session 3:
How we do it

Objectives .

In this section you can report on how you would like to modify the existing objectives or if you would like to add
any new objectives.

How would you modify Objective 1?

Testo risposta lunga

Actions i -
o ™

In this section you can report on how you would like to modify the existing actions or if you would like to add
any new actions.

What changes, if any, would you suggest to Action 1? Which implementation steps should be
prioritised?

Testo risposta lunga



DO ) Impact

Coffee Break

Scan the QR code to view
the photos from these two day!

Uon




S Co-funded by
L the European Union

D@ Impact

Session 4:
“DO Impact Reflection Workshop”

Facilitated by:

Isabel Botey Gaude
EU Project Manager,
Cluster Digital de Catalunya

I ———




Co-funded by
the European Union

mpact
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o
N

D@Impact LEARNING WALL o i

RECOMMENDATIONS
Imagine the next DO Impact programme

Which digital or data-related =:ills will be most Which
i ormats work best?
. PRI ESPls oo the e Mapect . important for social economy organisations for . Ieacnbg 7 Ifyou could design the next Do Impact
F'“g‘"‘! '"'I"F P ""“',“"j"' e the next 3 years? programme, what would you keep, improve or
) s 3 add?
7t DIGITALISATION & P APPLIED Al & [
o0lll paTa sTRATEGIES (k5 PrEDICTIVE ANALYTICS Vg WORKSHOPS
. AN - - y KEEP
OPEN DATA " —, para ] ol AT What's working well?
Yy =
kQECOSVSTEHS r—' STORYTELLING L )
I y =, PEER-LEARNING I
- ~ ~ U SESSIONS
Ly ETHICAL & INCLUSIVE Or0. RELATIONSHIP
i DATA USE '+ MANAGEMENT & CRM - ~
I }.ﬁ-_@; MENTORNING
'{= IMPACT MEASUREMENT | focat, DATA SHARING ) : j
'Sl FRAMEWORKS & FRAMEWORKS |T_l] CASE STUDIES
@omiﬂ r.‘ _, HANDS-ON ] 1
[5E] EXERCISES IMPROVE
: 1 ‘What can be better?
. What :nowledge or <hill have you already What are the main barriers preventing (T) STUDY VISITS
applied in practice? organisations _ﬁ:un advancing their digital
7" SKILLS
= What would make future programmes more
effective?
[:€ FUNDING J
[jl.‘vjf: CULTURE J
) TIME 1 ADD ;_
1 Whal's missing?
['- | LEADERSHIP
[{6} TECHNOLOGY
[F_"! DATA QUALITY I
[@ OTHER )
~ Ly l I
- - ]
KEY LEARNING - - 'OME PRIORITY SKILL OME BEST LEARNING FORMAT .ﬂ‘ : ONE RECOMMENDATION E
What is the mest important learming you are taking away? ‘Which skill do you see as the top pricrity for the next 3 Which format works best? h I What is your key recommendation for future
years? programmes?

@ [ Q 9




Co-funded by
e the European Union

DO ) Impact

DO Impact

Instructions

Goto

www.menti.com

Enter the code

8576 5842

Oruse QR code



DO ) Impact

Take a few seconds for
our satisfaction survey!




Co-funded by
the European Union

DO Impact
=

Wrap up & Future Opportunities

-

Gianluca Pastorelli Aneta Quraishy
Executive President, Senior Expert,
Diesis NetworR Diesis NetworR

—



— Co-funded by
L the European Union

D@ Impact

Networking Apero
& Celebration

18.00- 19:00

—

Scan the QR code to view
m the photos from these two day!

D




Co-funded by
the European Union

D@ Impact

Our consortium:

Associazione Torino per la
Finanza e l'lnnovazione

e | e |
OO0
>——

g’| GSLS Diesis Network — Dl FONDAZIONE ondaazione riemonte 43

=
—_—rO

1 INNOVA Innova IM Sociale - Torino Social
neitwao
Impact

(Iﬂster Cluster Digital de @ wisnwe  Tauladel Tercer Sector de N ., Social Entrepreneurship

igital Catalunya W oo Catalunya e, @ Association of Latvia

Lithuania Social Business ' Politecnico di Milano -

LIETUVOS POLITECNICO I
SOCIALINIO VERSLO o . CAOOMPANION Coompanion Gothenbur
ASOCIACIJA Association - Tiresia woaress o P 9

IRESIA
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Co-funded by
R the European Union

DO ) Impact

Thank you!

Scan the QR code to view
the photos from these two day!

uom




	CONTINUING OUR LEARNING JOURNEY
	Two years of turning digital skills  and data into real growth for the social economy.

	Final Event & 8th Transnational Workshop
	Forward Planning with Data:  Opportunities and Synergies

	#WeDOimpact
	Welcome Words & Opening Remarks
	Connecting Ecosystems. Driving Social Innovation. Strengthening the Social Economy Worldwide.
	THE FUTURE OF THE SOCIAL ECONOMY
	Who we are
	Ecosystem of federations, cooperatives, social enterprises and support organisations


	30+
	Our three pillars
	Agenda — Day 2
	8 July 2026 · Ateliers des Tanneurs Transnational Workshop & Closing Event
	09:30 – 10:00
	10:00 – 10:15
	Welcome Words — Diesis Network and DO Impact
	10:15 – 11:00
	Session I — DO Impact in Practice: Knowledge Transfer & Peer Learning
	11:00 – 11:45
	Session II — Fireside Chat: From Projects to Policy
	11:45 – 12:00
	12:00 – 13:30
	Speed Networking
	13:30 – 14:30
	14:30 – 16:00
	Session III — Designing a Digital and Data Action Plan Workshop
	16:00 – 16:30
	16:30 – 17:30
	Session IV — DO Impact Reflection Workshop
	17:30 – 18:00
	Wrap Up and Future Opportunities
	18:00 – 19:00


	Our strategy:
	Continuing our Learning Journey
	Session 1:
	“DO Impact in Practice – Knowledge Transfer & Peer Learning”
	Facilitated by:
	Speakers:


	DO IMPACT DO Impact as an enabling pathway
	KÖNCERT · BY THE NUMBERS Growth, results and recognition
	468
	members · from 19 in 2023

	1,700 kW
	477t
	CO₂avoided (est.)

	>90%
	1°classificato· Premio nazionale Legambiente 2026 Comunità Energetiche Rinnovabili e Solidali · Roma, aprile 2026 —Italy's best Renewable & Solidarity Energy Community
	2023
	2024
	2025
	2026

	RUDI · SOCIAL IMPACT ASSESSMENT From data collection to Social Impact Assessment
	RUDI supported KönCeRTin translating this learning process into a practical Social Impact Assessment infrastructure. Through a Notion-based tool, the work focuses on:
	Project and activity mapping Structured data-entry Collection of evidence for project restitution Connection between activities, outputs, outcomes and  impact Support for accountability, reporting and strategic learning
	THE SIA LOGIC

	Ac ti vitie s
	Out put s
	Out c ome s
	Impac t

	OUTLOOK From a local case to a European model
	The KönCeRTexperience shows how a Renewable Energy Community can evolve from technical energy management to impact-oriented governance.
	DO Impact strengthened KönCeRT's European positioning, digital confidence and impact culture. Together with RUDI's Social Impact Assessment approach and Alpinvision's technical digital layer, the case can become a replicable model for other community energy initiatives.
	THE ECOSYSTEM


	From energy data to impact evidence. From local experimentation to
	European positioning.

	VISAS IESPĒJAS
	English: “All Opportunities”
	Gustavs Upmanis Founder & CEO
	Rīga
	years running
	team members
	Latvia
	WHAT WE DO
	Youth events & campaigns
	School visits — presenting opportunities directly to students
	Online trainings & mentoring
	Job speed-datings connecting youth with employers
	In-house IT development
	DIGITAL & DATA MATURITY
	In-house IT team building our own platforms rather than outsourcing.  Data-driven by design: All platforms have massive amounts of user data, and it is the only way to gather information about what users are really wanting!




	ON THE GROUND

	Digital Works for Youth
	digitalworksforyouth.eu
	Mentoring
	Training
	Bootcamps
	Speed-datings
	MATCHING SKILLS TO THE MARKET
	Youth demand:  collected directly through participant surveys
	Labour demand:  tracked via our own recruitment platform darbe.lv
	Both signals feed back into what we teach — so training stays aligned with what employers are actually hiring for.


	FUTURE AMBITION

	Taking the employment model cross-border
	Already tested in five countries — the goal is to keep expanding the model to new ones.
	Latvia
	Romania
	Cyprus
	Bulgaria
	Croatia
	OUR DIFFERENTIATOR
	IT is what sets us apart. While most youth organisations run programmes, we build the software behind them — from the digitalworksforyouth.eu platform to darbe.lv. Now we are building project writing tool! Our next step is to package that IT capacity into products other organisations and countries can use to help young people find careers.


	PANHELLENIC UNION OF SOCIAL
	ECONOMY PARTNERSHIPS (PESKO) –
	BUILDING THE SOCIAL ECONOMY
	ECOSYSTEM IN GREECE
	IMPLEMENTATION ON THE GROUND:
	“MENTORS FOR SOC IAL EC ON OMY”
	THROUGH DO IMPACT​ “MENTORS FOR SOCIAL ECONOMY” HAS ADDED DATA-INFORMED SUPPORT TO CAPACITY BUILDING / TRAINING ACTIVITIES
	FUTURE AMBITION: BUILDING A GREEK SOCIAL ECONOMY
	SUPPORT
	ECOSYSTEM
	Session I: Do Impact in Practice - Knowledge Transfer & Peer Learning
	FEDAIA is an umbrellaorganisation thatrepresents100social entities
	in Catalonia that are committed to defending and guaranteeing the rights of the most vulnerable children and adolescents.
	AI
	Impact
	Data
	Innovation
	Digitalisation
	Do Impact helped us connect the dots



	Beyond digital tools: building a data culture
	What we already had
	AI

	What DO Impact strengthened
	Our next step
	Strengthen impact measurement
	Promote responsible AI
	Share knowledge across the sector
	Support data-informed decision making
	Technology enables change.  People and culture make it happen.

	Session 1:
	“DO Impact in Practice – Knowledge Transfer & Peer Learning”
	Roundtable Discussion
	Facilitated by:
	Speakers:


	Session 2: Fireside Chat
	“From Projects to Policy: Lessons for the Digital Future of the Social Economy”
	Facilitated by:
	Speakers:


	BLUEDOTS
	Who it supports
	What it delivers
	What it enables

	DIGISET
	Who it supports
	What it delivers
	What it enables

	ENACT
	Who it supports
	What it delivers
	What it enables

	DIGIT-ABLE
	Who it supports
	What it delivers
	What it enables

	DIGI-SEII
	Who it supports
	What it delivers
	What it enables

	Session 2: Fireside Chat
	“From Projects to Policy: Lessons for the Digital Future of the Social Economy”
	Facilitated by:
	Speakers:


	Coffee Break
	Facilitated by:

	Speed Networking
	Speed Networking
	Pitches: ISIFARMER, Data Cooperatives in action, Voices of Impact (voi), Keystone

	¡UFF!
	The Fall &Rise of The Market!

	Data cooperatives:
	Anewparadigmfordata management in the age of
	Why data cooperativesexists?
	Which are the main drivers tocreatea data cooperative?

	1.
	Social Impact & altruism

	2.
	Redistributed economic value

	3.
	4.
	Behavioural change
	Ethical risk and compliance management

	What is a data cooperative and what are its prinicples?
	an organization owned by its members and governed democratically, in which individuals voluntarily pool their data for mutual benefit while retaining control over it. (Mendonça et al., 2025)
	Democratic
	control
	Data altruism
	Economic
	participation
	Data
	Data
	sovereignty

	The Data Coop Business Model
	Five interconnected layers: each oneshapes andis shaped by the others, ina circular, reflexivesystem.
	Democratic data
	governance
	Consent architecture and
	sovereignty
	Cooperative technical
	infrastructure
	Cooperative value
	chain

	Circular system
	Governance -> shapes consent -> requires infrastructure -> enables value -> strenghtenstrust -> legitimizes governance
	Community and
	trust

	From theory to practice: three different configurations

	MIDATA
	JoinData
	Pescadata

	Closing remarks
	Coherence matters more than configuration
	Sustainability is the recurring challange
	Data cooperatives as a tool for political advocacy

	Want the full report?
	voices of impact
	Voices of Impact is an initiative of leonardo. impact, Technical University of Munich, Impact Hub Network and Impact Hub Trento
	WHY


	Impact data helps you prove your impact to funders and improve it for the people you serve.
	voices of impact
	voi delivers it in days, not months.
	HOW
	voices of impact


	Turn stakeholder voices into impact intelligence.
	HOW

	Turn stakeholder voices into impact intelligence.
	voices of impact
	NEXT
	Q2 2026
	10+ pilot users
	September 2026
	Official launch!
	App will be available for sign ups online
	Contact us at: alice@leonardo-impact.com
	voices of impact



	Be first when voi launches!
	From impact to capital.
	KEYSTONE Capital advisory for measurable impact.
	THE NEW RULE OF THE ROOM
	The money is harder to reach —and there's less of it. Proving your impact just went from optional to mandatory.

	Impact you can't prove is impact you can't fund.
	KEYSTONE

	Capital advisory for measurable impact. SO HERE'S WHAT WE BUILT Keystone gets you impact-& investment-ready.
	We take the good you already do, package it so investors, partners and regulators instantly get it —and make your organisation genuinely more investable.
	01 We read your work
	02 We find the gaps
	03 We close them with you
	A pan European network, 30+ countries
	Peer-reviewed by RAISE Alliance
	SENIC ×Diesis co-brand


	KEYSTONE
	Capital advisory for measurable impact.
	AT THE END, YOU CAN ANSWER THE FIVE QUESTIONS EVERY FUNDER ASKS
	Do you know where you're going? Can you show what you've actually changed? Are you investable? Can you scale?
	Can anyone trust you to deliver?
	Strategy · Impact · Funding · Delivery —held together by Governance.
	KEYSTONE Capital advisory for measurable impact.

	WHAT YOU WALK AWAY WITH —
	AND IT ISN'T A REPORT


	Not a PDF in a drawer —an organisation investors say yes to.
	FIVE WAYS WE WORK WITH YOU —
	PICK YOUR DOOR
	01 Diagnostic
	Where youstandtoday.
	Honest, fast.

	02 Sprint
	Weclosethe gaps with you.

	03 Corporate Bridge
	We connect you to
	investors.

	04 Public Authority
	We assess the system
	behind it.

	05 Intelligence
	Weeklyfunding&regulation radar.

	KEYSTONE
	START IN THE NEXT 5 MINUTES


	Take the Snapshot.
	10 questions. 3 minutes.
	See where your organisation stands today —then join the founding cohort. First call Q4 2026, Year-1 pricing locked for two more years.
	keystone.senic.world
	Come find me today.



	Networking Lunch Break
	Session 3:
	“Designing a Digital and Data Action Plan”

	Facilitated by:
	Session 3:
	Digital and Data Action Plan (DDAP)

	Session 3:
	Digital and Data Action Plan (DDAP)

	Session 3:
	Digital and Data Action Plan (DDAP)

	Session 3:
	Scan the QR code to access the Digital Data Action Plan
	Coffee Break
	Scan the QR code to view  the photos from these two day!

	Session 4:
	“DO Impact Reflection Workshop”

	Facilitated by:
	Take a few seconds for our satisfaction survey!
	Wrap up & Future Opportunities
	Networking Aperò  & Celebration
	18.00- 19:00

	Our consortium:
	Thank you!
	#WeDOimpact


